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June 26-27 Show & Sale Is On: New Vendor Commitments 
 
Preparations for the BBMRA’s 30th Annual Show & Sale June 26-27, 2021 are picking up steam – actually, they already 
are full speed ahead! Several key vendors have confirmed they are ready to return to the rails and join us. Other area 
model train shows are happening this season, including a show in Savannah, Georgia, held March 6 & 7, an Ocala, 
Florida show March 13, and the Dothan, Alabama Wiregrass show planned for September 18-19. 

Andy Zimmerman and Sam Miller have begun contacting vendors and exhibitors and the response has been positive 
and at a steady pace. Terry Tucker of Tucker’s Trains in Pensacola, 10 tables of most scales; Chris Lucibello in Tampa, 
five tables, American Flyer; Larry Weigel, Homestead, HO and N; and Joe Ray of Wilsonville, Alabama, 10 tables, all 
scales, have confirmed for our upcoming two-day show. 

These folks paid for tables for the 2020 Tallahassee event, which we 
had to cancel because of COVID, but allowed the club to keep their 
table fees to tie down space for the 2021, 30th anniversary show. 
Todd Tait of Hahira, Georgia, a vendor and N Scale T-Trak modeler 
at our shows in the past, is another in the group who let us keep his 
two-table registration fees. Todd is most definitely coming this year. 
We expect the other holdovers, including Tom Lacher of Crusader 
Hobbies in Suwannee, Georgia, to also participate this June.  

Show alerts and vendor registration forms have gone out this week 
to every vendor who registered or showed interest in the cancelled 2020 show, or events from the previous two or 
three years. 

There was a show in Savannah March 6. Todd Tait says it was a good event, and pretty much normal except that 
everyone was wearing masks. The Silver Springs Lions Club is holding a show Saturday, March 13, at First Christian 
Church in Ocala. While we have not heard from show coordinator Danny Davis, Terry Tucker says the Dothan group is 
moving ahead with the annual Wiregrass two-day show September 18-19, 2021.  

Chris Lucibello says the Tampa Area TCA hosted a show March 6. Chris participated in an outdoor parking lot show at 
Zitnik’s Train Store in Pinellas Park February 7. Golden Spike Enterprises has now cancelled its April show at the 
Volusia County Fairgrounds in Deland, but still has a July show in Deland listed on its Internet site. 

Overall, model train shows and sales are happening with special restrictions, including masks and extra sanitation. 
BBMRA President Andy Zimmerman has finalized our two-day show contract with the Leon County Fairgrounds. 
“Unless new state or Leon County restrictions preventing it are imposed, our June 26-27 show will be a go”, Andy 
says. 

InterMountain Railway Group Speaking Via Zoom March 16 
Ron Angstead or another official of the InterMountain Railway Company will speak to BBMRA 
March 16 through Zoom, another in a great series organized by Andy Zimmerman, featuring 
folks who probably would be unable to come to Tallahassee to make an in-person 
presentation.  InterMountain offers engines, rolling stock and accessories in HO, N and Z scales 

and has a reputation for superior products. 

 



“We would be honored to participate in your event…to discuss some interesting products that are currently being 
released or in our schedule for the near future,” Ron wrote Andy.  “Either I or one of our other team members will be 
happy to join you folks and share in the meeting…. We really appreciate you and all of our InterMountain customers 
and supporters.” 

https://www.intermountain-railway.com/ 
 
The Sumatra Leaf Route, The Georgia, Florida & 
Alabama Railway Company 
 
Here is part two of Bill Bell’s three-part history of Tallahassee area 
railroading.  Photos from Wikipedia and Floridastateparks.com.  

Bill Bell 
CSX's Bainbridge, Georgia to Tallahassee, Florida mainline was once 
two struggling short line railroads that were founded to harvest the 
rich yellow pine forest in southwest Georgia and northern Florida.  In 
1883, the Florida Legislature granted the Thomasville, Tallahassee & 
Gulf Railroad a charter.  The railroad was to run north from 
Carrabelle to Thomasville, Georgia, via Tallahassee.  But the railroad 
was only able to build 11-1/2 miles from Carrabelle to where it met 
its first obstacle, the Sopchoppy River.  At this point the railroad did 
own one locomotive, which was used for construction, but no regular 
trains were operated.  Unable to secure funding for a large bridge, the railroad did what most poor railroads did, it 
changed its name and obtained a new state charter.   
In 1889 it was known as the Augusta, Tallahassee & Gulf, and they quietly took over the old railroad.  But this 
company also floundered until William Clark of the Clark Thread Company purchased 175,000 acres of pine lands 
near the railroad.  Clark needed the pine for thread spools, and he needed a railroad to transport the pine.  He 
purchased the Augusta Tallahassee & Gulf in 1891 and reorganized it as the Carrabelle, Tallahassee & Georgia RR on 
January 5th.  Clark then hired the contractor who had just built the famous Brooklyn Bridge and sent him south to 
build the less famous Sopchoppy Bridge. 
They brought along two feisty 0-4-0's for construction which stayed with the railroad. The CT&G quickly purchased 
the old AT&G in 1892 and began construction of the bridge and then pushed north to Tallahassee, reaching the city 
by October of 1893. For a reward, the CT&G received a state land grant of 206,370 acres, though they were promised 

600,000 acres.  In Tallahassee, the CT&G connected with the Florida 
Central & Peninsular, which ran east and west, connecting the 
railroad with Jacksonville and Chattahoochee. 
In 1895, a Savannah lumberman, John P. Williams, needed a railroad 
to be built through his pine lands south of Bainbridge, Georgia. He 
quickly incorporated the Georgia Pine Railway on September 13, 
1895. The railroad slowly built south from Bainbridge, reaching 40 
miles to Arlington, Georgia, in 1897.  The first section of tracks 
opened between Bainbridge and Damascus in 1898.  Seeing an 
opportunity to reach Tallahassee and its Jacksonville connection, he 
proceeded to build 41 miles further south to the Florida capital in 
1902. At the same time, he built north 25 miles to Cuthbert, Georgia. 

Then something wonderful happened to the Georgia Pine Railway. 
Instead of a “logging and naval stores” hauling short line, “bridge 

traffic” started creeping into the mix. Being a north and south railroad in a section of Georgia that was all east and 
west railroads, “bridge traffic” began forming at all its connections as short cuts to Alabama, Southwest Georgia, and 
points in Florida. Williams realized his good luck in 1901 and reincorporated the railroad as the Georgia Florida and 
Alabama Railway, a name more reflective of his regional traffic.  

In 1904 he leased the struggling CT&G, buying it outright in 1906. Williams also realizes that if he reached the 
Seaboard mainline at Richland, Georgia, he could secure a “bridge” route between two Seaboard mainlines. He 
began an extension to Richland, finishing up in 1910. The last bit of construction was a short branch from Havana to 
Quincy, Fla., an important tobacco farming and fullers earth mining town. 

*** BBMRA Meetings *** 
 
March 16, 2021, 7:30 p.m.: “Third 
Tuesday” BBMRA Meeting.  Zoom.   
Program: InterMountain 
 
April 6, 2021, 7:30 p.m.: “First 
Tuesday” Special/Trivia Night, Zoom. 

BBMRA Zoom: Go to Zoom 
Program or Internet site and use 
these codes.  

Meeting ID: 873 5905 5848, 
Password:162465 

 

https://www.intermountain-railway.com/


The new GF&A stretched 192 miles from Carrabelle, Fla. to Richland, Ga, forming an important “bridge” route 
between Richland and Tallahassee. Richland was on Seaboard’s Montgomery to Savannah route and Tallahassee was 
on the Chattahoochee (River Junction) to Jacksonville route. Other important junctions were with the Atlantic Coast 
Line at Bainbridge and the Central of Georgia at 
Arlington and Cuthbert. Traffic included yellow 
pine and cypress timber harvested along the 
entire mainline. Some important lumber mills 
were the Babcock Lumber Co., Flint River 
Lumber Co., and Camp Brothers Lumber Co.  
Tobacco was the principal crop along the route 
and gave it the nickname Sumatra Leaf Route.  
Fullers Earth was mined near Quincy, Florida 
and provided many carloads for the local trains 
plying the branch. 

Steamship service was offered by the old CT&G 
and the new GF&A from Carrabelle to 
Apalachicola.  The railroad owned the 
side-wheeler "Crescent City" and the tug "Iola,” 
which was used for freight barges. 

With the sudden increase in traffic after the 
1906 merger, the railroad had to counter with 
an increase in size of the motive power.  Where 
once 4-4-0's and 4-6-0's respectively handled 
the passenger and freight business, the railroad 
began buying 2-8-0s in 1906 for the longer freight trains.  By the end of World War One, the railroad's motive power 
was aging and could not keep up with the demands that were needed in the post war world. First, they purchased 
two Russian Decapods in 1923.  These two engines soon showed that the bigger engines would reduce the operating 
costs of the railroad, so they added six more by 1927. 

In 1927 the railroad was up for sale, due to the death of Mrs. 
Williams, who had inherited the railroad from her husband a few 
years before. A charity trust fund was set up for a hospital and the 
railroad had to be sold to fulfill the will. The Seaboard stepped in and 
received approval from the ICC to refinance and reorganize the GF&A 
and to lease it to the Seaboard for 99 years.  The bonds and a special 
non-voting stock issue as well as the lease payments were promised 
to the Hospital Charity Trust Fund, which also received the 
semiannual interest payments and stock dividends.   

The Seaboard received 
the actual voting stock 
and gained control of the 
railroad, merging it into 
the Seaboard in 1928. 

The Carrabelle to Tallahassee line was abandoned in 1948, after serving a 
prominent role during World War II as an important military line, serving 
the amphibious base near Carrabelle. The Havana to Quincy branch was 
abandoned soon after the merger because Quincy was already served by 
the Seaboard.  

More information on the GF&A, along with photographs of some of its 
locomotives, can be found online at Taplines.net. 

From Capital City to the Sea Trails Internet site 

This site has much information about the trail system in Florida. A special 
area for the Panhandle is found at this link. The page shows information 
about the Coastal trails and the long-range plan for connecting to the 
trails in the nearby counties. You can find it at this link: 
https://www.100floridatrails.com/bike-florida-panhandle.htm 

Gulf Florida & Alabama #2 pulling the first train on January 1, 
1913. From Taplines.net. 

http://www.taplines.net/gfa/gfa.html
https://www.100floridatrails.com/bike-florida-panhandle.htm


 
 

 
 

Billboard Reefers Out of the Past 
Neal Meadows, Ed.D. 

Phenix Cheese to Kraft Cheese With A Little Philadelphia 

The four N scale 40-foot Wood Sheathed Ice Reefers shown here are four versions of the cars used by the company 
that started as Phenix Cheese and ended as Kraft Foods. Prototypes were built between 1925 and 1934. Each of 
these cars were also released in other scales as large as O scale. The painting detail on these cars is particularly good 
and the later versions had Accumate trucks and couplers as opposed to the Rapido style on the Kraft car released in 
2002 (Table 1). 

 

Atlas 50001268 Jan 1, 2013 $24.95 
Road # URTC 23237 shown. I have 
50001269 Road # URTC 23238 Union 
Refrigerator Transit Company in my 
collection. 

Billboard Refrigerator Cars – 
Hendrickson & Kaminski, 2008 Pg. 142. 

 

Atlas 41448 Road # NRCC 3603 and 
41449 Road # 3604. Released Jan 2004 
for $16.95 Northern Refrigerator Car 
Company.  

Billboard Refrigerator Cars – 
Hendrickson & Kaminski, 2008 Pg. 92 & 
100. 

 

Notice the Philadelphia Cream Cheese shown on the side of the car! 

Atlas 41419 Road # WRX 11124 and 
Atlas 41420 Road # WRX 11125. 
Released May 2002 for $16.95 Western 
Refrigerator Line Company. 

Billboard Refrigerator Cars – 
Hendrickson & Kaminski, 2008 Pg. 78. 

 

Atlas 41429 and 41430 Road #s 11150 
& 11151. Released in June 2003 for 
$16.95 Western Refrigerator Line 
Company. 

Billboard Refrigerator Cars – 
Hendrickson & Kaminski, 2008 Pg. 142 

Table 1 

 



Phenix Cheese Company 

Dairying has been the chief economic endeavor in Chenango County, New York since the early nineteenth century. 
While Chenango County itself ranked among the top dairy-producing counties in the nation, the Town of Columbus 
played a significant role within the county in the development of the dairy industry. As dairy production shifted from 
a home-based industry to a centralized industry in the mid-nineteenth century, cheese factories popped up across 
rural New York counties like Chenango.  

The Empire Cheese Company and its later incarnation, the Phenix Cheese Company, at Lamb’s Corners in the Town of 
Columbus came from humble beginnings to chart an unlikely course of success and perseverance. Prior to 1850 
nearly all the cheese produced in New York State was made in private homes. Families made cheese for both their 
own consumption and for sale at market.  

Expanding transportation options with canal and railroad systems made the transport of perishable products like 
cheese more feasible. New York-made cheese had a wide market ranging from the southern states where the climate 
prevented serious dairying to points oversees in Europe (McMurray 1995:45). The Town of Columbus led Chenango 
County in Hiram Clark’s 1850 assessment of the dairy industry with the production of 345,559 pounds of cheese- 
nearly one third of that which the county produced as a whole (Clark 1850: 75).  

According to a writer in the New Berlin Pioneer on Saturday, June 11, 1859: “The Town of Columbus, in proportion to 
the number of its inhabitants, manufactures and ships to market annually, more butter and cheese than any other 
town in Chenango County. In agricultural products, in public spirit and enterprise, in every work of utility and 
usefulness, the Columbusians are decidedly ahead of their neighbors” (Avery 1994). It was clear that Columbusian 
households excelled in the production of dairy products. But on the cusp of such large-scale household dairy 
production, a shift in agricultural was underway that would ultimately change dairy farming and cheese production 
for good.  

The second half of the nineteenth century saw the rise and monopoly of the cheese “factory:” a centralized location 
for the delivery, processing, and distribution of cheese. The idea of a factory itself was not new. Large textile, grist 
and lumber milling operations where raw materials were brought in by private farmers in order to be processed by a 
skilled professional had been functioning across Chenango County from as early as the 1790s when permanent 
European settlement occurred (Smith 1880).  

The idea of co-operative and centralized dairying was also not new. European and New England precedents for 
collective cheese making were widely published across New York agricultural press as well. Sally McMurray reports 
that Moore’s Rural New Yorker stated in 1866 “that the factory was ‘but a complement’ of an old New England 
custom, whereby farmers ‘changed’ or ‘swopped’ milk to make cheese” (McMurray 1995:126).  

The model for what would become the common cheese factory type across dairying portions of New York State and 
Chenango County came from Rome, New York. In Rome, Jesse Williams is credited with opening the first cheese 
factory in the United States around 1850 when he arranged to make cheese in a centralized location with the milk 
from both his and his son’s cows. The underlying principle being the participation of a handful of local farmers, or 
patrons, who would send milk to a centralized location where large quantities of milk could be processed into cheese 
more efficiently and uniformly.  

Cheese factories also brought change to the agrarian landscape. Most cheese factories across New York State were 
sited at rural crossroads in close proximity to both the perishable raw material and a railroad transportation network. 
In 1892, a state-wide survey reported that cheese factories were located relatively close to one another, on average 
2.5 miles apart, ensuring a relatively short passage for most patrons who would customarily bring their milk to the 
factory up to two times daily (Durand 1967:33).  



The cheese factory building stood out sharply against the agricultural landscape. These large two-three story frame 
factory buildings stood alone or with a cluster of industrial buildings where smoke billowed from a boiler room and 
wagons full of milk hustled to and from a delivery window. Regularly spaced large windows provided the typical 
factory with ample lighting and from the exterior, suggested a uniformity and scale that could have only been 
associated with industrial activity.  

Although cheese factories grew slowly in the decade 
following Jesse Williams’ venture, economic and labor 
demands of the Civil War prompted a surge of factory 
construction beginning in the early 1860s (McMurray 
1995: 129-133). In the Town Columbus, multiple men 
were listed in the 1869-1870 Chenango County Gazetteer 
and Business Directory as cheese factory proprietors on 
the western outskirts of South Edmeston (Otesgo 
County).  

In South Edmeston itself, Albert Parker opened the first 
cheese factory in 1861 on the south side of County Route 
20 behind the church. Parker sold his factory to A. N. 
Spurr who made cheddar cheese and apple cider in the 
facility. The company was eventually sold to the Empire 

Cheese Company (Edmeston Museum 1976:39). The factory under the Empire’s ownership resembled many cheese 
factory complexes across rural New York (Figure 1). The wooden buildings were large and uncommonly industrial 
within the agrarian landscape of South Edmeston and neighboring Columbus. Smokestacks and well-lighted building 
facades fit into the preestablished pattern for cheese factory buildings.  

But unlike many crossroads cheese factories, the cheese factory at South Edmeston was destined for greater things, 
(Edmeston Museum, 1976:38). In 1880, a New York City dairy distributor named C. D. Reynolds contracted with the 
recent inventor of cream cheese, a man named W. A. Lawrence of Chester, NY. Lawrence had already begun the 
small-scale production of his highly unusual and sought-after soft cheese, but Reynolds proposed to manufacture the 
cheese on a larger scale. Reynolds chose the Empire Cheese Company in South Edmeston, NY and purchased the 
facility for his new cream cheese manufactory (Patrick 2008).  

Reynolds chose the name “Philadelphia Brand cream cheese” for the product (Figure 2). Speculation remains as to 
whether Reynolds chose the name 
because of some connection to 
Philadelphia, New York or because the 
city of Philadelphia, Pennsylvania was 
reputed for a fine quality of food. 
Regardless, the cheese was not actually 
named “Philadelphia” because it had any 
direct production or affiliation with either 
of the cities.  

The Empire Cheese Company served as 
the first manufactory of the increasingly 
popular cream cheese for twenty years 
before many of the factory buildings were 
destroyed by fire in November of 1900 
(Edmeston Museum, 1976:39).  

Figure 1 Empire Cheese Company Factory before it 
burned in 1900, looking east into South Edmeston. 

Figure 2 Philadelphia Cream Cheese Ads Prior to 1900 



Following the ruinous end to the Empire Cheese Company, a group of local businessmen and prosperous farmers 
rallied to erect a new cheese factory. The Phenix Cheese Company was formed within three years of the Empire’s 
fire, with nominal nod to the mythological phoenix, a bird who rose out of the ashes. The spelling error on their part 
was unintentional.  

In 1903, the Phenix Cheese Company purchased the rights to the Philadelphia brand and resumed production of the 
cream cheese. Phenix continued to operate on the site of the original Empire factory until 1920 when the present 
factory was constructed on the west side of the Unadilla (Edmeston Museum, 1976:39).  

By that time, Phenix and their famous Philadelphia cream cheese had become an extraordinarily successful company 
and actively competed with other top national brands. The decision to construct a new facility meant that the factory 
could be larger while meeting the increasingly strict standards for sanitation. The new factory was constructed of 
concrete block in the emerging “Art Moderne” style, a subtype of the popular Art Deco style popular in the first 
quarter of the twentieth century (Figure 3).  

“Art Moderne” buildings were thought to epitomize the machine age and advances made in technology. The use of 
glass block windows and a smooth white exterior surface on industrial buildings were key features of this style. 
Concrete was also quickly becoming the building material of choice in the dairy industry, both in barns and 
processing facility. Masonry, like concrete, was less porous and thereby easier to clean (Visser 1997:98).  

Siting of the new factory was also strategic. Being located immediately adjacent to the pre-existing Unadilla Valley 
Railroad South Edmeston Station, the new Phenix plant was poised to take full advantage of the railroad’s speedy 
transport. The Kraft-Phenix Company cheese factory at South Edmeston shortly after the merge (Figure 3). 
(Edmeston Museum, 1976:38) The new plant was less than a decade old when, in 1928, J. L. Kraft, the founder and 
leader of one of Phenix’s chief competitors, purchased both the rights to the cream cheese formula and the Phenix 
Cheese Company.  

Plymouth, Wisconsin was known as a cheese making 
town. The area of most concentration of cheese factories 
was ideally situated, located just south of the depots 
between the Chicago, Milwaukee, St. Paul & Pacific, and 
the Chicago & Northwestern railroads. As the rail lines 
provided transportation for the abundance of cheese 
products being produced, it was only natural that this 
area become the hub of the industry; ergo the name 
Cheeseville was coined. It soon became the common 
name for that southern section of town where cheese was 
manufactured, collected, stored, cured, graded, packed, 
and shipped all over the world. 

Phenix Cheese Company was based in New York and Chicago but had a branch plant in Plymouth. Phenix produced 
five-pound boxes of fancy American cheese, wrapped in tin foil, and packed in large loaves. They also made 
Philadelphia brand cream cheese, the best-selling packaged cheese in the world. Kraft Foods continued the tradition 
after they absorbed Phenix. 
The renamed Kraft-Phenix Company went on to dominate the cheese market not only in this country, but around the 
world. As for the 1920 “Art Moderne” factory, Kraft operated the facility for nearly 75 years. The plant produced 
many of Kraft’s well-known products and during the 1980s was the sole producer of the Kraft-owned Breyers yogurt 
(Johnson 1989). In 2005, the factory was purchased by AgroFarma who produces Greek-style yogurt under the 
Chobani label (Grace 2009).  

Although much of the original Phenix factory has been altered with modern additions, portions of the front façade 
are still visible including the bold numbering, “1920.” Dairying in central New York has come a long way from the 
home-based industries of the early 1800s. As the ways and means by which cheese was manufactured evolved, so 

Figure 3 Kraft-Phenix Cheese Factory 1928 



too did a landscape of dairy buildings. The legacy of cheese-making that was begun by Albert Parker in 1861 not only 
followed suit with larger cheese factory trends across the state, but it also led a community into an unassuming role 
as a leader in the dairy market, 100 years ago and today. 

The information in this article is from many sources. I have edited, paraphrased, and reduced the content to fit the 
space available in the newsletter. The bibliography is provided as a resource. 
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Thomas Hot Wheels, MatchBox FSU Tractor & Trailer 
Randy Lombardi 

Just learned from a YouTube video that a Hot Wheels locomotive for 2020 was based 
on Thomas the Tank Engine. Unfortunately, the loco for 2021 is not Thomas, but is a 
copper-colored item. I have bought eight of the Thomas Hot Wheels on eBay.  I am 
keeping one but will give out seven to kids successfully completing a quiz at the 
Thomas layout during our 2021 show. 

95 MatchBox FSU Seminoles Tractor and Trailer: Trainz.com had one of these online 
for $12.69 and shipping. It features the original Florida State Seminole logo. 

 

NEW! – Pay Your Membership Fees Via PayPal 
The BBMRA now has the option to pay your membership dues online by using the PayPal link now available on the 
BBMRA.ORG website. It is under the Membership menu item and has instructions for new members and for 
renewing members. When you select the PayPal button you will get the option to use your PayPal account to pay if 
you have one or the option of using a credit/debit card instead. When you pay with your PayPal account your name 

and the payment amount for the membership dues are automatically entered in the 
process as it completes. You will get an email with the receipt. If you are paying with a 
credit card you will be asked to enter your card number, name on card, etc. to complete 
the process. Either way, you will now have the convenience of paying online. The PayPal 
feature will likely be expanded to include vendor payments for the Annual Show and 

Sale along with other options as we move forward.  

A fill-in application form is available for new members to complete and send in via email. This process enables new 
members to apply and pay electronically. Another option is to print out the completed form and mail in along with a 
check for the membership fee. 

Click This Icon 

http://bbmra.club/?page_id=4


BBMRA Important Events in 2021!!   
 
We are including Internet links with major events. Before you drive somewhere, make sure the show or other activity 
is still scheduled. We will be updating and expanding this as we can. Help us by sending calendar items to 
sammiller61113@outlook.com 

BBMRA meetings are still through Zoom and on the first 
and third Tuesday of each month. Trivia or other special 
programs are the first Tuesday. The regular meeting is 
on the third Tuesday. 

BBMRA Zoom: Go to Zoom Program or Internet site and 
use these codes.  

 Meeting ID: 873 5905 5848, Password:162465 

Lionel Interest Group Operating Sessions: Sunday afternoons at 
Sam Miller’s house in Woodgate. Only if weather permits for 
staying outside and socially distanced.  Call 850-459-3012 for 
more information. Please bring a mask. 

April 10, 2021: Folkston Funnel Annual Train Fest, Folkston, GA.  David Brazell has confirmed the date. 

June 26-27, 2021: 30th Annual Tallahassee Model Train Show & Sale, North Florida Fairgrounds, Tallahassee. Set-up is 
Friday, June 25.    https://www.facebook.com/events/745873359647741 

July 10, 2021: One-Florida Rail Fair, Golden Spike Enterprises, Volusia County Fairgrounds, Deland, FL. 
http://www.gserr.com/shows.htm 

September 18-19, 2021:  Wiregrass Annual Model Railroad Show & Sale, National Peanut Festival and Fairgrounds, 
Dothan, AL. Terry Tucker of Tucker’s Trains says this show is a go and that planning is well underway.  

 

Bill O’Rourke Loved Western Maryland, B & O Trains 
Sam Miller 

Bill O’Rourke loved antique cars, Western Maryland and Baltimore & Ohio model trains, his wife, Peggy, and other 
family, of course, and his many friends. Bill died February 23 at his home.  He was 79. 

Bill and Peggy had a wonderful country home outside Havana and on a road to Quincy. There was a free-standing 
garage where he worked on a series of antique cars with help sometimes from other members of the Antique Car 
Club. There was another free-standing structure in the huge country back yard – a train house. 

Bill once used the front of the train house for a shop to repair watches and clocks. He was a mechanical genius in 
many ways.  During his professional working career, he was mechanic and service department manager for a 

Mercedes Benz dealership. 

Most of the train house was devoted to model trains. Bill had an indoor Garden Railroad 
and impressive HO and O Gauge layouts. The HO layout was inspired by Cumberland, 
Maryland where he grew up and lived.  He once built a coffee table model train layout 
featuring his Maryland hometown. 

Peggy O’Rourke had health challenges and Bill was reluctant to leave her alone for 
extended periods, so he did not attend BBMRA meetings in recent years. He would sneak 
off for a few hours to attend our fairgrounds show.  Bill had a cousin bring him and Peggy 
to the Golden Spike Jacksonville train show in February of last year, one of the last major 
shows in our area before the COVID crisis. 

mailto:sammiller61113@outlook.com
https://www.facebook.com/events/745873359647741
http://www.gserr.com/shows.htm
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRw&url=http://thenhrhtanewhavenrailroadforum.yuku.com/topic/4420/train-arrivalsdepartures-sign-branchline-station-ca-1905&ei=RD3cVNvZLsOrggTJhIPwAQ&bvm=bv.85761416,d.eXY&psig=AFQjCNH8nAna6-h1q73z5L2SL8U6-YLF1g&ust=1423806140228018


He had several close friends in BBMRA, especially Jack Herzog. I think he considered me a close personal friend too. I 
hope so. 

It has been a sad time lately for us Large Scalers. Bill has passed, and last year Cal Ogburn and Ken Brock, all fine 
modelers, and friendly good folks. We will honor Bill, Cal, and Ken on our O Gauge T-Trak layout during the June 26-
27 show. 

Upcoming Article Series on the Apalachicola Northern Railroad 
Neal Meadows Ed.D. 

Sam Miller and I have discovered we 
both are interested in the history of the 
Apalachicola Railroad. We have both 
visited the area in the past week which 
prompted our discussion of how we 
could share our experiences. Sam and 
his friend have scouted the tracks and 
taken pictures of the interesting sites. I 
have also taken pictures over the years 
of the buildings and trains. We plan to 
share history, pictures, and personal 
experiences in a series of articles over 
the next few months. We decided that if 
BBMRA is sponsoring a display layout at 
the ANRR Depot in Greensboro, FL we 
should all know a little more about that 
railroad and the impact it had on the 
area served. Look for the first 
installment in the April 2021 edition. 

 

Minutes for February 16, 2021 BBMRA Meeting 
Submitted by: Secretary Sheldon Harrison 

President Andy Zimmerman called the meeting, held on February 16, to order via Zoom at about 7:47 PM. There was 
a bit of a delay owing to a mix up with the Zoom link. There were about 13 participants present at maximum. 

Minutes – A motion to accept the minutes from the November meeting was forwarded by Neal Meadows and 
subsequently seconded. The motion was accepted and passed without objection. 

Treasurer’s Report – As usual, Drew Hackmeyer presented the report online using the Web Meeting functionality. 
We are still in the black and looking good. Drew mentioned that several members are paid up on their dues until 
2022. We had 47 paid members as of the meeting date. The Treasurer’s report was moved by David Brazell, 
seconded by Neal, and accepted without objection. 

Division Reports 

Large Scale – Sam Miller stated that Ron Fletcher came up with a method to do large scale oak trees. He also 
mentioned that the Large Scalers are working on shelves for the recently purchased trailer and otherwise preparing 
the new large-scale T-Traks etc. 

HO – Phil Weston, the HO coordinator, mentioned that HO did not have much going on except looking at layout 
positioning for the show. President Andy mentioned that a good strategy is to mock out the layout in a garage to get 
a feel for things. He also mentioned community center space available to temporarily rent near Lake Jackson that 
may allow us to test each scale’s setup. He mentioned he would like to go ahead with this late in March or during 
April. He then reminded club members of the larger participation this year with the additional visiting N-Scale T-Trak 



layouts from South Georgia and other regional surrounding areas. There was then some discussion on the logistics 
and implications of all this from the club’s perspective. 

Small Scale –President Andy mentioned that Garth was not feeling well but relayed that he wants to perform some 
maintenance and continue fixing the N-Scale club layout. He then again promoted the Wiki site and continued to 
encourage participation in the Wiki site. 

Good of the Group – There was a question from Neal regarding vendors and coordinating logistics. He also 
mentioned procuring additional security features on the website given the use of PayPal for membership now. There 
was then general discussion regarding web security and fraud and the implications, and the consensus is that we 
cannot be too careful nowadays. Hence, we need to be prepared to pay extra for security services, as necessary.  

The business portion of the meeting was then concluded at 8:06 PM following which President Andy proceeded to 
present on several items including the NCE Switch-Kat product. 

 

 
This Lantern was co-produced by the ingenious minds of Sam Miller and Neal Meadows along with some different 
cohorts in crime this month to bring you this unbelievably valuable and timely news! 


